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Business Information




| Service Domains CXA{[O

We help to create a secure Internet infrastructure from entrance to exit by providing our core fraud detection services,
payment consulting services, and data science service.

4 N\ 4

Anti-Phishing Service

Impenetrable

Defense PACK O-PLUX Helping to create a secure
One-stop anti-phishing solution that I nte rne't infraStru Ctu re

detects phishing e-mails and phishing
domains and prevents spoofing logins.

Fraudulent Order Detection Service

Detects fraudulent orders such as EC
payments in arrears and resale in real time.
No. 1* in Japan by number of installations.

J \

J

. . Detection of fraudulent Analysis of fraud trends and
Login detection orders and payments purchase demands

* 0 ~
b -t 111,

EC, financial institutions, and Received order management
member sites systems and payment systems Purchase data and fraud data

N\
Unauthorized Access Detection Service

BNPL Settlement Package Data SCience SerVice

O . m OT I O n SaaS-type BNPL System Analyzes data using Al, statistics, and

mathematical optimization techniques

Real-time detection of unauthorized Release the “SaaS-type BNPL system,” a and proyldes a.naly5|s'se.rV|ces forvar]ous
. . T sectors, including optimized production
access and logins at financial institutions BNPL settlement package that can be - .
. . - N planning and demand forecasting for
and member sites, etc. installed without initial investment. retailers
\ J \ J \ J

* TOKYO SHOKO RESEARCH, LTD., “Survey on the number of EC sites in Japan introducing paid fraud detection service,” (as of the end of March 2024)



| Cacco's Main Services CXA{[O

Cacco’s main services are our fraud detection services. They protect a wide range of businesses from phishing, unauthorized
access, unauthorized use of credit cards and other fraudulent activities.

Unauthorized access

Unauthorized Access Detection Service

O-MOTION

1. Adopted by securities firms and banks
2. Automatic detection of bots and spoofing

3. Patented terminal identification technology Unauthorized use of
R » crdit cards

Anti-Phishing Servi i i
nti-Phishing Service Fraudulent Order Detection Service

Impenetrable
Defense PACK Personal O = P |_ U x

information

for Phishing ‘

Reasonable and comprehensive

countermeasures Login information a
3. Well-connected with EC service

Compliant with Anti-Phishing Guidelines
cart systems

Prevent damage caused by fraud from the
* TOKYO SHOKO RESEARCH, LTD., “Survey on the number of EC sites in Japan introducing paid fraud detection service,” (as of the end of March 2024) 5

1. No.1*inJapan in terms of

Credit card number of installations for 4

information consecutive years in a row

2. Sharing of fraudulent information
from a total of over 110,000 sites
that use the service

edge of your systems with O-MOTION




Business Information / Growing Market Needs for Our Main Services (1) — Fraud detection service — CCX{[O

Crimes of fraudulently obtaining and misusing credit card information are rapidly increasing, and the damage from unauthorized use of credit

cards (number theft) reached the record high of 50.4 billion yen in 2023. The needs of EC business operators to take countermeasures against fraud are
rapidly expanding.

Amount of Damage from Unauthorized access
— Credit Card Fraud in Japan —
(Number Theft)
(Unit: 100 million yen)

)
504.7 19

Unauthorized remittances through online
banks made by unauthorized access

411.7 .
‘ Unauthorized use of
credit cards

311.7 I
Q J Personal I';FD-:-O 0000 0000 IJO);)C)I
information ‘ =
Fraudulent Internet shopping
Attempts to fraudulently obtain Credi orders placed with
. Jient : . . edit card P
lper;qna:(l mfot;natlorg mcl;?mgd Login information a information fraL:jdulfently obtained credit
ogin information and credit car card information
information, by phishing g
FY2021 FY2022 FY2023

* Japan Consumer Credit Association, “Status of Damage from Unauthorized Use of Credit Cards,” March 2024



Business Information / Growing Market Needs for Our Main Services (2) — Fraud detection service — CCX{[O

The number of phishing reports also increased from 960,000 in 2022 to 1,190,000 in 2023 (YoY +23.5%). The number of fraud crimes involving the
misuse of information obtained fraudulently through phishing is skyrocketing, so the need for countermeasures is rising accordingly.

Unauthorized access
Number of phishing
reports

(Unit: 10 thousand reports)

)
119 ©

Unauthorized remittances through online
banks made by unauthorized access

96 Unauthorized use of
m ‘
Q j Personal

!
8 D)

52 information 0000 0000 DDDDiﬂT
‘ ' Fraudulent Internet shopping
Attempts to fraudulently obtain .. . Credit card orders placed with
:oer.so.ne;l infognatiorg ind;?ingd Login information a information fral;ljd.ulfently qbtained credit
ogin information and credit car card information
information, by phishing g
FY2021 FY2022 FY2023

* Source: Council of Anti-Phishing Japan, “Number of Phishing Reports”



Business Information / List of Services Offered / Revenue Types CH{IO

Fraud Detection Service Payment Consulting Service Data Science Service
Fraudulent Order Detection Service . Develop and provide data analysis and
O P L U x PrOVIdlf. paymept syfstems aBnI\?PT_tfzet; . algorithms using Al, statistics, and
consutting services for the usINess mathematical optimization techniques.

to payment service providers and to business

Detect fraudulent orders such as payments in A, :
operators, considering the possible

arrears in EF payments and resale in real ) i Provide services for various sectors,
time. No. 1"1in Japan in terms of number of introduction of BNPL settlement. including optimized production planning
installations. Use O-PLUX as the screening engine. for manufacturers, demand forecasting

Unauthorized Access Detection Service
for retailers, and preparation of
O - m OT I O n optimized shift rosters for call centers.
Real-time detection of unauthorized access
and logins at financial institutions and

member sites, etc. BNPL Packaged Service
Anti-Phishing Service BNPL Settlement Package
Impenetrable SaaS-type BNPL system
Defense PACK ,
for Phishifig Release the “SaaS-type BNPL system,” a
BNPL settlement package that can be

One-stop anti-phishing solution that detects installed without initial investment.
phishing e-mails and phishing domains used o _ _
to fraudulently obtain information, preventing This is provided not only to payment service
spoofing logins using such fraudulently providers, but also to EC shopping carts and
obtained personal information. major EC business operators, etc.

*1 TOKYO SHOKO RESEARCH, LTD., “Survey on the number of EC sites in Japan introducing paid fraud detection service,” (as of the end of March 2024)
*2 BNPL: Abbreviation for Buy Now Pay Later, post-payment settlement

© Cacco Inc.



|/ Business’ Sales Channels CXA{[O

CXH{IO

Fraud Detection

Customers

Provision of fraud detection service

O <
Service Payment on delivery Provision of
Fraudulent Order Detection Service fraud deFeCtlon EC bUSineSS
Service operators
System O = P |_ U x < Sales partners and
development " financial
and Unauthorized Access Detection Service Payment on dellvery Payment on 2 2 2
L deliver institutions, etc.
provision of Customer y
service O = | I OT I O n introduction
Referral partners
— Payment Of
Payment on referral fee
delivery

Payment Consulting
Service

BNPL Settlement Package

SaaS-type BNPL system

Provision of payment consulting service

BNPL business operators, etc.

Payment on delivery
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Provision of data science service Retail industry and distribution
. . industry
Data Science Service Manufacturing industry and
Payment on delivery service industry, etc.




/ Net Sales Composition (sales for FY2024 1Q) CX{[O

Our current growth driver is O-PLUX, our fraudulent order detection service. It accounts for 70% of our sales.

m Fraud Detection Services (O-PLUX)
m Fraud Detection Services (O-MOTION)

m Data Science Service
Payment Consulting Service

Others

166 million yen

70.0%

10



Business Information [ Image of the Profit Structure of O-PLUX, Our Core Service CX{I[O

+ O-PLUX, our fraudulent order detection service, is our core source of revenue and accounts for 70%* of our sales. It is a recurring-revenue type
business, whose source of revenue is a combination of monthly fixed fees and screening fees. Its growth angle changes as the number of clients
increases and their businesses grow.

« We are currently in the Investment Phase, where we are focusing on efforts to increase the number of clients for future profit growth, and
concentrating on upgrading the service to a new version to reduce the cost of goods sold. We are also endeavoring to increase the number of
clients. The smooth progress of these efforts will lead to higher net sales and profitability, and we will move into the Recovery Phase.

Investment Phase >| Recovery Phase >

Anincrease in the number of clients precedes the
expected growth of net sales accompanied by the
business growth of the clients. Acquisition of
large clients is expected to further

improve profitability.

Number of
clients

Cost of goods sold
(manufacturing expenses, labor costs, and cost of goods manufactured)

Selling and administrative expenses

*Ratio of net sales of O-PLUX, our fraudulent order detection service, in our net sales for FY2024 1Q

© Cacco Inc.




Management Vision

Cacco Evolutionary Purpose

Shaping the “Let’s Do It” for a next game changer

The Cacco Evolutionary Purpose embodies our desire to contribute to the
development of the Japanese economy by supporting people and companies that
are taking on the challenge of making the world a better place.

When the company was founded, there was little fraud in Internet transactions, and
there were no fully functional fraud detection services in the world. But we believed
that in the near future, there would be a wide variety and high volume of fraudulent
activities in all Internet transactions, including e-commerce.

Almost a decade later, as we predicted, fraudulent activity is occurring in all kinds
Internet transactions, and the methods are becoming more complex, evolving and
expanding. Since the release of O-PLUX in 2012, we have continued to develop it so
that it can adequately respond to evolving threats, and as a result, it is currently the
No. 1* installed security solution in Japan.

As a company that creates new value through security, payment, and data science
technologies, Cacco will continue to strive to realize the Cacco Evolutionary Purpose
and sustainably increase its corporate value.
* TOKYO SHOKO RESEARCH, LTD., “Survey on the number of EC sites in Japan introducing paid fraud detection service,”
(as of the end of March 2024)

© Cacco Inc.




Company Profile

Company Profile

CX{IO

History

Company I
name

Representative I

Business I
description

Capital I
Listed on I

Founded on I

Address/TEL I

Patents I

Certifications I

Cacco Inc.

Hiroyuki lwai, Representative Director, President and CEO

Provision of SaaS-type Algorithms
(Fraud detection services, payment consulting services, and data
science services)

377,645,735 yen

Tokyo Stock Exchange, Growth Market (Stock Code 4166)

January 28,2011

1-5-31, Motoakasaka, Minato-ku, Tokyo, JAPAN
TEL: 03-6447-4534

Patent #6534255, #6534256, and #6860156

ISMS (Information Security Management System)

ISO/IEC 27001:2013 JISQ 27001:2014 Registration number:
IA120255

Privacy Mark® #10824248 (05)

2011 January

November

2012 June

2015 January
2016 O July
2020 O December
2021 O October
2022 O December

2023 O February

O June

Establishment of business
(Fraud prevention consulting)

Start of payment consulting service
(Payment system development and consulting for BNPL*
business operators)

Release of O-PLUX, a fraudulent order detection service

Start of data science service
(Data analysis and algorithm development for industries
including retail and manufacturing)

Release of O-MOTION, unauthorized access detection service

Listing on the TSE Growth Market

Entry into a capital and business alliance with Eltes Co., Ltd.

Release of the SaaS-type BNPL system, a BNPL settlement
package
Entry into a capital and business alliance with Value Creation Inc.

Release of Impenetrable Defense Pack for
Phishing, an anti-phishing package

* BNPL: Abbreviation for Buy Now Pay Later, post-payment settlement
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Financial Results for FY2024 1Q / Highlights in Results Figures dedlie

Ordinary income
(FY24 1Q)

Net sales Operating income
(FY241Q) (FY241Q)

166 million yen '77 million yen

-36.6%
Plan progress 23.4% Plan progress - %

'77 million yen

Plan progress

*YoY changes and plan progress ratios of operating income and ordinary income are described as “-” in
accordance with the description standards for earnings releases established by Tokyo Stock Exchange, Inc.

Ratio of O-PLUX recurring

revenue in net sales
(FY24 1Q)

O-PLUX churn rate
(FY24 1Q)

O-PLUX recurring revenue*
(FY24 1Q)

0.58..

YoY +0.48 pt

108 million yen 65.1%

YoY -44.9% YoY -9.8pt

* Monthly fee charged as a fixed amount + Screening fee charged on
a pay-per-use basis based on the number of screenings

© Cacco Inc. 15



/| Summary of Progress in Business Alliances CX{[O

Business Alliance with Suganuma Group.Inc

In our business alliance with

(1) Human resource Suganuma Group.Inc, we plan to
matching between . . .. .
. The University of Danang - universities and Cacco Human resource (2) Human resource collaborate with two universities in
Duy Tan University University of Science and —_— matchine and training support Human resource . . .
(DTU) y g — training support Vietnam, namely Duy Tan University
Technology (DUT) empl t t
ployment suppor . .
_|_ (3) Local support (‘\f‘) and The UanGrSIty of Danang -
4— ) l . d . . .
I@I 5 (g:,:::\g) " CX{IO University of Science and Technology,
2 BACH KHOA (5) Employment — 3
N
DUY TAN A support SucAnuMA GRoUP and are promoting a human resource
G support project in the data science
domain.
Business Alliance with ROBOT PAYMENT INC.
November 2023 April 2024 From April 2024 onward
Business alliance B'"'?ﬁ g?;raegzlysw Planning for a new product co In our business alliance with ROBOT
4 4 PAYMENT INC., which commenced in
@ ratomated credit offering November 2023, we are conducting a
O —[ FREIION Factoring joint analysis project.
O—A ~ Development of a new As a result of analyzing Robot
product T
A—B ROBOTPAYMENT Payment’s billing data, we
Creation of business ] g
cx{[o S oportunities discovered a correlation between the
content of billing and bad debts and
Business alliance We discovered factors Refining projections of Improving existing products R R
and data analysis affecting delayed unrecovered loans Implementing new initiatives their risk factors. We have since
payments and bad debts. Building a model to improve the started planning a new product.

pass rate for credit screenings

16



Financial Results for FY2024 1Q / Highlights in Results Figures CX{I[O

Net sales were 166 million yen (down 36.6% year on year), operating income was -77 million yen, and ordinary income was -77 million yen.

(Unit: million yen)

FY2021 | FY2022 | Fv2023  FY2024 YoY FY2024

Net sales 222 245 263 166 -36.6% 713 23.49

(Net sales of fraud
detection services) 190 206

222 128 -42.3% 570 22.5%

Operating income 50 48 29 -304

(Operating income margin) - - -42.7%

Ordinary income -307

(Ordinary income margin) - - -43.0%

Net income -307

© Cacco Inc.




Financial Results for FY2024 1Q / Net Sales Trends CX{IO

In O-PLUX, our fraudulent order detection service, despite a rise in the number of new customers that are EC business operators, the impact of a
fall in sales due to the termination of transactions with two of our major business partners in the previous fiscal year remained strong. As a result,
net sales were 166 million yen (down 36.6% YoY), and progress is 23.4% according to the plan.

m Others

Data Science Service
m Payment Consulting Service
m Fraud Detection Services

(O-MOTION) 265
m Fraud Detection Services
(O-PLUX) 12
235
2922 227 =
9 9
10 9
179 179 150

1Q 2Q 3Q 4Q
FY2021

245
14
24
14

191

1Q

Net Sales Trends (Unit: million yen)
280 280
270 11 13 263 263
11 i 21550 _ 245 o D%
14 +7.0%
12 = &9 ' - -36.6%
B 199
166 166
| 6 | | 6 |
15 15
16 16
12 11 11
217
200 200 208
187 178
118 116
2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q FY2022  FY2023  FY2024
FY2022 FY2023 FY2024 1Q 1Q 1Q

* Others: other sales including sales of SaaS-type BNPL systems.

18
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Financial Results for FY2024 1Q / Sales Composition Trends by Service CH{IO

The sales composition of O-PLUX, our core fraud detection service, reached 70.0% (down 9.4 pt YoY).

Sales Composition Trends by Service

B Fraud Detection Services (O-PLUX) m Fraud Detection Services (O-MOTION) m Payment Consulting Service m Data Science Service ® Others

5.6%
9.6%

4.4% 4.0% 5.0% 5.6% 6.1% 6.5% 8.7%

4.4% 4.4% 3.8% 4.7%

9.6%

4.6%
5.8%

4.3%

71.8% 77.6% 74.3%

1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q FY2022 FY2023  FY2024
FY2021 FY2022 FY2023 FY2024 1Q 1Q 1Q
* Others: other sales including sales of SaaS-type BNPL systems. 19

© Cacco Inc.



Financial Results for FY2024 1Q / Gross Profit Trends CX{IO

Gross profit margin was 61.0% (down 7.6 ptYoY) and gross profit was 101 million yen (down 43.6% YoY). They showed an improving trend
due to a decrease in depreciation.

Gross Profit Trends Labor cost (Unit: milion yer)
Outsourcing processing expenses
B Gross Profit —e— Gross Profit Margin mmm Serverexpense/Data expense
75.1% mmm Other
732%  73.0% iati
69.8% 70.2% . I Depreciation
67.6% 68.3%  68.7% 70.2% 68.7%
61.0%
)
101
185 182 183 Lol
167 166 171 172 10 160
148
-13 -17 -15
101 e o s
-18
-2 - 23 E
20 -1 !
22
1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q FY2022 FY2023 FY2024
FY2021 FY2022 FY2023 FY2024 1Q 1Q 1Q

© Cacco Inc. 20



Financial Results for FY2024 1Q / Trends in Operating Income and Selling, General, and COUIO
Administrative Expenses

Operating income was -77 million yen, and operating income margin was -46.3% (down 57.7 pt YoY). Personnel expenses increased
due to workforce expansion aimed at earning future revenues.

—— Trends in Operating Income/Selling, General, and Administrative Expenses ——

(Unit: million yen)
Operating Profit Personnel Advertising Outsourcing Other Operating
— (Loss) Expenses Expenses = Expenses (including R&D expenses, etc.) *= Income Margin
22.4% 23.1%
S 19.6% 19.8% 19.8%
: 0,
14.2% 17.1%  14.9%

49%  -10.8%  -50.0%  -46.3%

23 9 = -64 -62 70 -64 -69 70

- 7

22 2 -8 = - -9 -6

16 8
40 -36
-45

1Q 2Q 3Q 4Q 1Q 20 30 4Q 1Q 20 3Q 1Q FY2022  FY2023  FY2024
FY2021 FY2022 FY2023 FY2024 1Q 1Q 1Q

© Cacco Inc. 21



Financial Results for FY2024 1Q / EBITDA Trends

EBITDA was -67 million yen (down 228.7% YoY), and EBITDA margin was -40.7% (down 60.8 pt YoY).

EBITDA Trends
EE EBITDA —e— EBITDA Margin
28.4%
23.5% 24.1% 22.1% 24.9% 22.8%

20.7% 20.1%

59 63 5

1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q
FY2021 FY2022 FY2023 FY2024

14.7%

52 56
I

-37.1% -40.7%

© Cacco Inc.

CX{IO

(Unit: million yen)

28.4%
20.1%

-40.7%

FY2022  FY2023  FY2024
1Q 1Q 1Q

22



Financial Results for FY2024 1Q / Trends in O-PLUX Recurring Revenue CX{I[O

The recurring revenue of O-PLUX, our core fraudulent order detection service, was 108 million yen (down 44.9% YoY), and the recurring revenue ratio was

65.1% (down 9.8 pt YoY).
- The amount of monthly fixed fees in 1Q reached the record high due to the progress in new customer acquisition of EC business operators.

Trends in O-PLUX Recurring Revenue

mmm Monthly Fixed Fee B Screening Fee —e— Recurring Revenue Ratio

(Unit: million yen)

5.8%  75.4% 1260 TA8% 74.2% 74.8%

- A-—-\m%
191 190 196 196
140 125
132 131
59 58 65 70
2Q 3Q 4Q 1Q

182

180

168 171 169
126

123 124 118
45 46 50 53
1Q 2Q 3Q 4Q

FY2021 FY2022 FY2023 FY2024 1Q 1Q

* Recurring revenue = Monthly fee charged as a fixed amount + Screening fee charged on a pay-per-use basis based on the number of examinations
(including R IEF T v 71—), excluding sales of SaaS-type BNPL systems © Cacco Inc.
* Recurring revenue ratio = Recurring revenue/Net sales (total of all services)

1Q 2Q 3Q 4Q 1Q FY2022  FY2023




Financial Results for FY2024 1Q / Screening Volume Trends of O-PLUX CX{IO

The screening volume of O-PLUX, our core fraudulent order detection service, was 6,615 thousand (down 61.9% Yo).
- Recurring revenue per screening increased due to the impact of the termination of transactions with two of our major business partners, in which screening fees charged on a
pay-per-use basis accounted for a large portion.

(Unit for amount: yen)
(Unit for cases: one thousand cases)

O-PLUX Screening Volume / Recurring Revenue per Screening

mmm Screening Volume —e— Recurring Revenue per Screening 16.40 16.40

14.66

10.85 11.21 11.21 10.92 11.39 11.17 11.30 11.33

- o 10.25 11.39 11.33

10.26

& e
o —

20,023

17,121 16865 1,315 17,237 17,375
16,501 16,410
16,014 ’ 16,014

15,566 15,307 15,108
7,589
I I I I I I I ] ]
1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q FY2022 FY2023  FY2024

FY2021 FY2022 FY2023 FY2024 1Q 1Q 1Q

* Recurring revenue = Monthly fee charged as a fixed amount + Screening fee charged on a pay-per-use basis based on the number of examinations
(including R 1IEF T v 71—), excluding the screening volume of SaaS-type BNPL systems  © Cacco Inc. 24



Financial Results for FY2024 1Q / Monthly Churn Rate for O-PLUX

The average churn rate for O-PLUX in FY24 1Q remained low at 0.58% (up 0.48 pt YoY).

—— Gross Churn Rate ——

46.75% FY2024 1Q average
00580/0

(YoY +0.48 pt)

0.61%
0.06% 0.00% 0.05% 0.00% 0.13% 0.05% 0.00% 1.14% 0.36%

0.04% 0.00% 0.26% 0.00% 0.00% 0.01% 0.54% 0.39%

0.0506 0.11% 0.00% 0.09% 1.63%

p- o Py
@ . 4

a P o
L @

® PY —0
@ @ g

Apr May Jun Jul Aug Sep Oct Nov Dec Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec Jan Feb Mar

< FY2022

> < FY2023 > «— FY2024 —

* Gross churn rate = Annual average of MRR from the clients who churned in the current month / MRR at the beginning of the current month

—— Net Churn Rate ——

FY2024 1Q average
45.99% -0.44-,

(YoY +0.62 pt)

9
2.07% -0.36% -0.39% -0.50% -0.11% _j 989, -1.24% 0.51% -0.06% -0.72% -1.60% -0.90% -1.55% -0.96% -0.84% 0.44% -0.07% -0.52f% 0.24%

o P B

-1.58% -0.43% -1.26% 0.33%

O-
' & PN P ®

—— d @~ d d

- -
—

—
-9 @ A4

Apr May Jun Jul Aug Sep Oct Nov Dec Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec Jan Feb Mar
FY2022 > <

> < FY2023 > < FY2024 —

Net churn rate = (annual average of MRR from the clients who churned in the current month - MRR from new contracts for current month) / MRR at the beginning of the current month
(excluding SaaS-type BNPL systems)

© Cacco Inc.



Financial Results for FY2024 1Q / Balance Sheet CX{IO

(Unit: million yen)

FY2023 FY2024
{tems warranting special mention

Current assets 1,077 -7.6% Decrease in cash and deposits
(Cash and deposits) 941 875 -7.0%
Non-current assets 208 203 -2.3% Decrease in software
Total assets 1,286 1,199 -6.7%
Current liabilities 131 115 -11.6% Decrease in accounts payable - trade
Non-current liabilities 82 78 -5.2% Decrease in long-term borrowings
Net assets 1.072 1.005 6.3% Decrease in retained earnings due to recording of a
’ ’ quarterly net loss
Capital ratio 83.4% 83.8% +0.4 pt

26



Forecast Financial
Results of FY2024




Forecast Financial Results of FY2024 / Summary CX{[O

(Unit: million yen)

FY2023 By202: yor Net sales -25.1% YoY
Actual Forecast Change
952 713

We anticipate that sales of O-PLUX, our fraud detection

Net sales -25.1% service, will decrease by 316 million yen due to the impact of
(Net sales of fraud the termination of transactions with two of our major
detection services) 147 570 -23.7% business partners in the fiscal year ended December 2023.
As a result of this impact, we expect net sales for the fiscal
Operating income -108 -304 - year ending December 2024 to be 713 million yen (down 25.1% YoY).

(Operating income margin) -11.3% -42. 7% -

. . Operating income -304 million yen
Ordinary income -117 -307 -

Although depreciation of software, etc. will decrease by 60

(Ordinary income margin) 19140, -43.09 i million yen yea!r onyearasa result of recording extraordinary
losses (impairment losses) in the fiscal year ended
Net income 320 307 ) December 2023, we expect operating income to be -304

million yen due to higher personnel costs associated with
sales, marketing, and R&D, as well as other factors.

EPS (yen) -121.13 -115.29 -

28



Growth Strategy




Forecast Financial Results of FY2024 [ Cacco's Roadmap CXAIO

In addition to the fraudulent order detection service, which is currently our core service, Cacco aims to build its unique business domains by
venturing into new security domains to expand target markets and extending its business domains through business alliances and M&As.

. . ] Developing business domains through
Developing new security domains business alliances and M&As

Target domains Target domains

Expanding target markets by developing

Cloud security multilayered security services
in general
0’ System
*
Domain surrounding R4 devneql:rir;ent
endpoint security
of revenues
Phishing surrounding EC o b

Unauthorized access

Fraudulent orders

i
SSLEILC | sinesses of values
Target markets L ——

EC Financial business Advertising and marketing General Technologies/
Already held functions/services Not yet held

30



| Promoting the Expansion of Business Domains CX{IO

Short term (FY2024 to 2025) Medium to long term (FY2026 to 2030)

Phase for Fraudulent Order Detection Service

generating CF
Contribution O - P |_ U x
to sales: High
Contribution Investment for growth through further

to profit: High sales expansion

PM F late phase Unauthorized Access Detection Service

tosles Medlum O-MOTION

Contribution

to profit: Low Investment in product development for

PMF
PMF initial Anti-Phishing Service
phase BNPL Settlement Package |mpenetrable
I SaaS-type BNPL system DeftfenighPACK
to sales: Low &
Contribution Sales marketing for new customer
to profit: - acquisition
Development for
Business M&A new areas of SaaS
creation phase
oo Saas for overseas locations We will expand business domains by working to
Contrbution bring forward the contribution to revenues by

Market research, research and prOdUCtS Other than O-PLUX.

development

* PMF: “Product Market Fit,” the state in which a product (service or commodity) is fit into a particular market.
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Growth Strategy [ Four Growth Strategies for Business Expansion

CX{IO

Through our four growth strategies, we will accelerate business expansion with a focus on fraud detection services and create

our own market.

Expansion of
Fraud Detection
Domain

Overseas
Expansion

Transformation of our profit structure,
which has relied on major customers
Acquisition of new customers by
implementing the strategy to expand
the EC fraud detection domain
Growing market need due to a rapid
increase in fraud damage

Provision of fraud detection and data
science services in Southeast Asia
Human resource training supportin
the data science domain provided to
university students in Vietham

Expansion into
the Cybersecurity
Domain

Building New
Business Domains

Growing service needs due to an
increase in unauthorized access and
other damage

Development of products to respond
to market needs

Enhancing our organization for sales
and marketing

Building new business domains and
increasing revenue points through
M&As

Building new business domains and
increasing revenue points through
business alliances
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| Transformation of Profit Structure through Steady Implementation of Strategies COXH{IO

— Fraud Detection Service —

We aim to transform our profit structure, which has relied on major business partners for O-PLUX, our fraudulent order detection service,
by implementing the expansion strategy in the EC fraud detection domain, which is one of our growth strategies.

Changes in sales to EC business operators Expansion strategy in the EC fraud detection domain
(direct sales) in the O-PLUX fraud detection service

(Unit: million yen) . . q o .
1 Eliminate barriers to installation
(reaching out to potential customers)
481

4 Improve the added Expand sales channels
FY18 to FY24 plan 432 value of products and develop markets
CAGR*: 27.8% 7 +11.4%

343 (1) Eliminate barriers to installation (2) Improve the added value of products -
(reaching out to potential customers) w
m
’ +25.8% EC packages and shopping carts, system integration - BtoB EC fraud x
4 Expandefd fraud EC management detection oS
. etection functions support i ) o
EC-ORANGE \J E[ﬁefllg O ecforce ebisumart (r»’\ediun'l?oplongrtem*u) — (Heditmitollongitem) 5 g—
268 EN - Connection to external databases ] — 3 s
YIADARP - - Patent for terminal identification EC site construction BNPL Settlement Package ool
232 ' +28.3% StexDC dqualva = commenez TTEILT GMODSORES - SR o tentication function WAASICCI  SaaS-type BNPL system 3 §
3 shopiy S2sre Ghntes () Eisisl BBF BOTCHAN - aM::é:;es against credit master o s
= CommerceCloud  g=onaa s/ Eight: . . . . x
’ +15.2% Gheveat Shop Hopper Detection Function Other alliances a. %
l 65 Low-cost model = . - " {B‘?Ntu FINANCIAL SERVICES E
Chargeback Alliances with payment processing companies 3
A wh— compensation z‘, o
’ +40.7% G REFzvh oaBLOY BIQCS s Z€US h:;m SB Payment Service M{ x WM‘{
l 10 Premium Plus -orr  DSK  UPC Oremise -~
=
+49.49 <=
Alliances with credit card companies ) 9"
S x
Fraudulent Order Detection Service @ UC CARD () MUFG =mUFJZIZ Credit Card Security Guidelines Revised Version 5.0 % (3
O-PLUX 3
~+
Revised Installment Sales Act (2018) “Credit Security Measures Vision 2025”
>
FY18 FY19 FY20 FY21 FY22 FY23  FY24 Plan

* CAGR stands for “Compound Annual Growth Rate” and is obtained by calculating the geometric mean (indicating an annual rate) of the growth rate over multiple years.
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| Expansion of the Fraudulent Detection Domain — Expansion Strategy in the EC Fraud Detection COXH{IO
Domain for O-PLUX, Our Fraudulent Order Detection Service —

Demand for fraud detection services will be on the increase due to the social problem of fraudulent damage, stricter

regulations, etc.
Three strategies will be implemented to achieve further growth of O-PLUX, our fraudulent order detection service.

(1) Elimi|_1ate barriers to installation (2) Improve the added value of products
(reaching out to potential customers)

BtoB EC fraud

detection functions support :
(Medium to long-term) - (Medium to long term)

EC packages and shopping carts, system integration

wND .
EC-ORANGE LJ E[ﬁg,-ﬂg O ecforce ebisumart
e

- Connection to external databases

ltexDC 6 I Y227 - Patent for terminal identification EC site construction BNPL Settlement Package
eltex Lt qualva _ Commerce2s .~ __°" GMO I5IKREC technology MA / CRM tools ~
ForsRarr= y JEFECUE- - SMS authentication function / Saas type BNPL SyStem

e - Measures against credit master
(5)Eight! BBF BOTCHAN | attacks o |
- Shop Hopper Detection Function Other alhances

Salesforce nified

Ishoplfy Commerce Cloud Wkeueut

sya)ew dojanap
pue sjauueyd sajes puedxd (g)

Low-cost model o i . . . SBI NEO FINANCIAL SERVICES
Chargeback iances with payment processing companies
Y FEF21- : 74
o ;F IE 31: )jj O L U x :E"ﬂgmgé gﬁ? PZEL\JS So pa’ ot SB Payment Service |NT,ELL|GENT WAVEINIC.
Premium Plus pocrr DS UDC Oremise o
=
S.=
Alliances with credit card companies § =
=
Fraudulent Order Detection Service @ UC CARD (.) MUFG =ZUFJZ32A Credit Card Secu rity Guidelines Revised Version 5.0 % S-DI-
O-PLUX =
(s
Revised Installment Sales Act (2018) “Credit Security Measures Vision 2025”

—
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| Growing Need for Measures against Unauthorized Access Resulting from an Increase COUIO
in Damage from Phishing and Unauthorized Access

In Japan, there is no end in sight for damage caused by information leaks, such as the divulgence of personal information caused by phishing and
unauthorized access, and the need for measures against damage from unauthorized access is expected to keep growing.

— Number of recognized cases of —— Number of phishing reports Growing need for our
unauthorized access activities in Japan carvices

(Unit: thousand reports)

Unauthorized transmission at crypto asset ) ) 1 196 Unauthorized Access Detection Service
exchanges, etc. 32cases Website tampering ’

Sending information
o O-MOTION
. ()

50 cases

TamPT””g‘."’ith 968 Real-time detection of
Soacrl,z fi?;;rg o unauthorized access and login at
nauthorized ac N . . . .
networking sites info,mation,gu flhnanaal institutions and member
63 cases snooping on e-ma sites, etc.
215 cases +84.0%
Unauthorized purchases ™ Unauthorized 596 Anti-Phishing Service

online shops 227 cases remittances through Impenetrable

Internet banking +134,3%’ Defense PACK
for Phishing

Other 1,096 cases 224

500 cases +302.7% One-stop anti-phishing solution

55 that detects phishing e-mails and
phishing domains used to
fraudulently obtain information.

This prevents spoofing logins
FY2019 FY2020 FY2021 FY2022 FY2023 using such fraudulently obtained

Source: National Police Agency, Ministry of Internal Affairs and Communications, and Ministry of personal information.
Economy, Trade and Industry, 2022
“Status of Research and Development of Technologies for Unauthorized Access and Access ~ * Source: Council of Anti-Phishing Japan, “Number of Phishing Reports”
Control Functions (FY2022)”
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| Growth of the Japanese EC Market and the Expansion of Fraud Damage @ (OXX{[O

Credit card fraud (number theft) is increasing proportionally with the growth of the EC market.
- Social demand for anti-fraud measures, such as the revision of the Installment Sales Act and publication of the “Credit Security Measures Vision

2025,” is increasing

Scale of BtoC and EC
Market in Japan

B Scale of BtoC and EC market for product sales industry

B Scale of BtoC and EC market for service industry 227.449
. +9.9% g’
Scale of BtoC and EC market for digital industry

206,950

(Unit: 100 million yen)

193,609 192,779

179,845 27,661
165,054 21,422 24,614
20,382
19,478 46,424
45,832
71,672
66,471
59,568
139,997
FY2017 FY2018 FY2019 FY2020 FY2021 FY2022

The Amount of Credit Card
—— Fraudulent Damage in Japan —

(N umber Theft) (Unit: 100 million yen)
504.7
411.7
311.7
222.9 223.6
FY2019 FY2020 FY2021 FY2022 FY2023
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Growth Strategy [ Growing Social Need for Anti-Fraud Countermeasures CX{IO

Credit Card Security Guidelines Version 5.0"1 requires, as with Version 4.0, all EC merchants to introduce EMV 3-D Secure™2 by the end of March 2025,
in principle. In addition, it now requires EC merchants to take measures to protect credit card information and countermeasures against
unauthorized use. The need for anti-fraud countermeasures are expected to keep growing.

Review of which anti-fraud countermeasures should be implemented for each

Introduction of E MV 3-D SeCU re situation involving payments (before, at the time of, and after making payments)
At the time of credit card .
S Q Select
3 ‘§ Member E E:')" products| Enter the credit card information | . Verlflcat|on of customer .
€5 c =2 K information, etc. after completion
All EC R login £< to be and make a payment afilie pepman:
=¥ < ordered

merchants

Countermeasures against credit master
attacks/validity verification

service or account)

0

()

c Countermeasures against ) Review of the details of the

= unauthorized logins EMV 3-D Secure order and information on the

FD" delivery destination, etc.

3 Security code

S verification Stop or suspend the
By the end of March 2025 7 __delivery

c Verification assist (including the suspension of the

®

(7]

Analysis of attributes and behavior

*1 Issued by the Credit Card Transaction Security Countermeasures Council.
*2 ldentity authentication services recommended by international credit card brands to ensure that credit card payments on the Internet are made more securely.
Those services are collectively referred to as “EMV 3-D Secure,” although each brand uses a different name for those services. 37



| Growing Need for Measures against Unauthorized Access Resulting from an Increase COUIO
in Damage from Phishing and Unauthorized Access

In Japan, there is no end in sight for damage caused by information leaks, such as the divulgence of personal information
caused by phishing and unauthorized access, and the need for measures against damage from unauthorized access is
expected to keep growing.

Number of recognized cases of R ————— Number of phishing reports

unauthorized access activities in Japan .
(Unit: thousand reports)

Unauthorized transmission at crypto asset
Sending information exchanges, etc. 32cases Website tampering

while spoofing 17 cases 1,196
50 cases
+23.5% ’

Tampering with
social gaming

and social Unauthorized acq 968
networking sites information, su
63 cases snooping on e-ma3
215 cases +84.0%’
Unauthorized purchases Unauthorized
online shops 227 cases remittances through 596
Internet banking +134 304
Other 1,096 cases '
500 cases 224
+302.7%
55
Source: National Police Agency, Ministry of Internal Affairs and Communications, and Ministry of FY2019 FY2020 FY2021 FY2022 FY2023
Economy, Trade and Industry, 2022
“Status of Research and Development of Technologies for Unauthorized Access and Access
Control Functions (FY2022)” * Source: Council of Anti-Phishing Japan, “Number of Phishing Reports”

38



Growth Strategy [ Overseas Expansion

CX{IO

Our local distributor is working on developing new customers in parallel with negotiations with local companies considering service test
introduction to create use cases in Indonesia and Singapore. Requirement definitions for the pilot customers and verification method are being
arranged. Potential customers are increasing and multiple trials are under way.
In addition, a new project has been launched in Vietnam.

Interview of Potential Development of Pilot
Customers/Partners Customers/Partners

Singapore

Indonesia

Pilot Operation/Creation
of Local Use Cases

Revenue generation point

Solution Re-engineering/
Proposal of Data Science

Interview potential customers/partners regarding their
awareness of current issues concerning our solutions
and their plans for implementing features, etc.

Provide our solutions to pilot customers and conduct
pilot operations

v

v

Listing and preparation of marketing activities of
potential pilot customers/partners based on interview

Execute solutions re-engineering in accordance with local
cases uncovered through pilot operations that match the

results
v

local circumstances

Identify companies to implement services tests to create
local use cases

Aim to understand the status of data utilization at client
companies while developing relationships with pilot
customers and look to propose data science

© Cacco Inc.

Monetization/Expansion of Lo

Accelerated Sales and Marke

Once stable earnings are in sight, expand local
operations and organizational structure

Accelerate sales/marketing activities to expand
business scale

— Services expected to be provided —

Fraudulent Order Detection Service Unauthorized Access Detection Service

O-PLUX O-MOTION

Data Science Service
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| Expanding Sales of the SaaS-type BNPL System and Creating a New BNPL Market CO{IO

With our SaaS-type BNPL system, which enables the adoption of BNPL as a settlement method by minimizing initial
investment and operating costs, the barriers to entry into BNPL will be lowered. A new BNPL market will be created by
expanding BNPL to non-payment providers that have been unable to enter or adopt BNPL to date.

; What the SaaS-type BNPL system should b
Domestic BNPL Market Trends

BNPL expansion into overseas markets

Approx. 2 with a focus on Southeast Asia.

trillion yen

Approx. 1.6
trillion yen

BNPL expansion not only for payment
service provider but also for EC shopping
carts, major EC business operators, etc.

A

Market Scale of BNPL settlement in Japan*

2026: Approx. 2 ° O trillion yen
A

FY2018 FY2019 FY2020 FY2021 FY2022 FY2023 FY2024 FY2025 FY2026 1 6 .
2024: Approx. A « O trillion yen
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Growth Strategy [ Expansion of the BNPL Market CH{IO

The BNPL market is also projected to continue growing as its domestic market is expected to be approximately 2 trillion yen
and the total amount of BNPL payments in the US is expected to be approximately 21.6 trillion yen in 2026.

Trends of Total Amounts of

Domestic BNPL Market Trends

BNPL Paymentsin the US
App.rqx. 21.6
AppIoX. 2 trillion yen
trillion yen
Approx. 1.6 Approx. 16.8
trillion yen trillion yen

FY2018 FY2019 FY2020 FY2021 FY2022 FY2023 FY2024 FY2025 FY2026 FY2021 FY2022 FY2023 FY2024 FY2025 FY2026
Source: Yano Research Institute, “Current Status and Future Forecast of Source: Inside Intelligence, “US Buy Now, Pay Later Forecast 2022.” Converted into Japanese yen
Online Payment Service Providers, 2023 Edition” at the rate of 1 US$ =150.63 JPY.
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/ Building New Business Domains via Business Alliances and M&A, etc. CX{[O

We will actively utilize business alliances and M&A, etc. not only in the existing business domains, but also to acquire new
business domains and markets.

Creating
business and

Increasing

customer revenue
synergies points

By actively utilizing business alliances and M&A
and building new business domains, we intend
to create synergies between businesses and
between customers, increase new revenue

points, and expand our company-wide profits.

Building

In addition, we will utilize profits so obtained to

new make investments to further acquire new
Creating . Creating business domains and drive our cycle of buildin
business and bUSIneSS business and new business domains Y e
customer . customer :
synergies domalns synergies

New
businesses

Business
alliances

Increasing Increasing
revenue revenue

points points
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Growth Strategy / Business Alliance with Suganuma Group.Inc CXAIO

In our business alliance with Suganuma Group.Inc, which provides support for human resource training and corporate overseas expansion, etc.,
we plan to collaborate with two universities in Vietnam, namely Duy Tan University and The University of Danang - University of Science and
Technology, and are pushing forward a human resource support project in the data science domain.

B Suganuma Group.Inc

Based on the expertise in textiles and human resource training held by Suganuma Housei Group,
which has been in business in Japan for over 70 years, it engages in the business of planning and
manufacturing clothing and accessories and supporting companies in overseas recruitment and
human resource training. Acting as a bridge between numerous universities and companies in
Vietnam for recruitment and human resource development, it strives to develop human resources
and create employment opportunities in a wide range of fields, including nursing and medical care,
restaurants, hotels and other accommodations, design, and Al cybersecurity.

(1) Human resource
matching between

Duy Tan University The University of Danang - universities and Cacco Human resource (2) Human resource
(DTU) University of Science and —— matching and training support Human resource
Technology (DUT) employment support G —— training support

—I— (3) Local suppor
[ : S weaienas | (X{LO
BACH KHOA A
DUY TAN

N

ﬁ (5) Employment support SUGANUMA GROUP

N Vietnam
Bl Duy Tan University (DTU) B The University of Danang - University of Science and Technology (DUT)
Established in 1994 in Da Nang City in central Vietnam and transformed into a private university in Established in 1975 as Danang Institute of Higher Education and approved as Danang Polytechnic
2015, it is the first and largest private university in Vietnam and practices diversified and University in 1976, it was incorporated into the member system of the University of Danangin 1994
interdisciplinary education. It has received the American-based ABET accreditation in the fields of and became the University of Danang - University of Science and Technology (DUT) as one of its
information technology and electrical and electronic engineering. It is Vietnam's first university to member universities. Under the umbrella of the national University of Danang system, which is
receive UNWTO's TedQual accreditation in the field of tourism. In the Times Higher Education (THE) located at Vietnam's third largest city Da Nang, it is the largest university in central Vietnam and one
ranking, it was ranked among the world's top 500 universities in 2023 and Asia's top 100 universities of the best engineering universities in Vietnam. It is referred to as one of the top three engineering
in 2022. In addition, it was ranked among the world's top 300 in Quacquarelli Symonds (QS) World universities together with Hanoi University of Science and Technology and Ho Chi Minh City
University Rankings in 2023. University of Technology.
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Progress of Our Business Alliance with ROBOT PAYMENT INC. (a press release dated May 14, 2024) CX{[O

In our business alliance with ROBOT PAYMENT INC. which commenced in November 2023, we are conducting a joint analysis project.
As a result of analyzing ROBOT PAYMENT’s billing data, we discovered a correlation between the content of billing and bad debts and their risk
factors. We have since started planning a new product.

Progress of this Project

November 2023 April 2024 From April 2024 onward
. . Billin n isin i
Business alliance lling data analysis Planning for a new product
pro ess comenced

@ Automated credit offering
) - Factoring
O ] EEFIEIFTOMN
00— A FasN Developrrr;ednutcc':fa new
A @ ROBOT PAYMENT P
—>
C G { [ O Creation of business
opportunities

Business alliance and We discovered factors Refining projections of Improving existing
data analysis affecting delayed unrecovered loans products
payments and bad debts. Building a model to Implementing new
improve the pass rate for initiatives

credit screenings
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Appendix




| Competitive Advantages CX{IO

Expertise in data science and advanced technical capabilities in the security

domain
(Three patents obtained: Patent #6534255, Patent #6534256, and Patent #6860156)

Top*-selling services in the EC and payment domains in Japan

(* Based on “Survey on the number of EC sites in Japan introducing paid fraud detection service” (as of the end of March 2024)
performed by TOKYO SHOKO RESEARCH, LTD.)

Steady growth in recurring revenue due to increased use of O-PLUX, our
core service

(Recurring revenue accounted for 65.1% of our total sales in FY24 1Q)
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|/ Competitive Advantages of O-PLUX, Our Core Fraudulent Order Detection Service (X{[O

Positive Growth Cycle in which Competitive

Differentiating Factors in Products

Advantages are Maintained

High fraud detection accuracy through

possession of a large volume of domestic i Accumulate
1 fraudulent order data Flexible B e
*No. 1in Japan in terms of number of installations monitoring & | large amounts
CS system ) of data
__,-// Fraudulent Order Detection Service
Building a unique detection model with O - F) |_ U x
2 data science, security technology, and
expertise
Accelerated
installations
Speedy and flexible monitoring and support e
3 system that only domestic and in-house detection

products can provide accuracy by our
unique detection

model

* TOKYO SHOKO RESEARCH, LTD., “Survey on the number of EC sites in Japan introducing paid fraud detection service,” (as of the end of March 2024)
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Appendix / Overview of O-PLUX Fraudulent Order Detection Service CX{IO

SaaS-type service that uses a unique screening model to detect fraudulent orders in real time such as payments in

Main Screening Functions

« Utilize the same address and last name
c CX { [ O —e Normalization of

with different notation after
name and
address notation
Order data Screen-

normalization process.
@E ﬁ Fraudulent Order Detection Service ing
G O-PLUI —e Device
=

Fraudulent Order Detection Service

o= IRIDd arrearsin EC.

Screening Process

operators

4-3-2 Akasaka
Detection of mismatch between kanjiand
furiganain name

00 0 Order

Address confirmation service
(detection of fictitious addresses)

Identification by IP and cookies

« Detection of access from overseas

« Detection of impersonation by a non-Japanese
person based on language setting, time zone,
etc...

ex: 3-2, Akasaka 4-chome
Screening Information

result

« Vacancies detection (weekly apartments or
hotels)

« Detection of overseas forwarding services

« Validation of phone numbers, etc...

—0 External DB

—
Linkage
Shipment <

; irad- Detection of fraudsters by analyzing
Time required: 0.5§‘econds information and behavioral patterns that are
(median) —®  Behavioral

characteristic of fraudsters, such as large
Order NG Analysis numbers of purchases over a short period of
C lati < time and identity theft.
ancettation

' Finding matches with the negative database
shared among user companies (cumulative
total: 110,000 sites)

= « Service to detect shop hoppers purchasing

‘ products with benefits that are available only
N to first-time buyers
48
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Appendix [ Functional Advantages of O-PLUX, Our Core Fraudulent Order Detection Service, Compared COUIO
with Competing Services

O-PLUX, our fraudulent order detection service, can address any type of fraud and protect EC business operators from fraud

damage.
O PLUX Competing Competing Competing Competing Competing Competing Competing Competing
. Service A Service B Service C Service D Service E Service F Service G Service H

X

Chargeback

Fraudulent
resale*

Credit master
attacks

Fraud Type

X X X
X X X X X X X

* Fraudulent orders with which fraudsters obtain products fraudulently in large quantities at a price available only to first-time buyers for the purpose of reselling them.

Frauds involving
affiliate
programs

O
O
O
O

© Cacco Inc.




|/ Diversified Client Companies

CX{IO

O-PLUX, our fraudulent order detection service, has been installed in various industries and is the No. 1 solution by number of installations in Japan’..
It promotes the development of a safe and secure infrastructure for every genre of e-commerce by preemptively preventing losses from fraudulent orders.

A ECDRTE,

KAMAKURA

i,

Toys§jus

FU5R

BABIESSJUS

£animate pt it Al (_)m/ hrace  Oisix radaichi GE’ BENTY A

Belle Neige Direct

A=A L

Ko70BUKIVA

NICORIO [@,"Fiswis

. GRAPESTONE

(4
Q sm o SUNSTAR

PEE PR

@ Leo Sophia Group

NEC Direct

Dosp=r=
computer siop IFATF—7

Zop

mouse

Housmg and
Cosmetics and hair care Apparel and sports

TFEFANY »
SIm & ON&DO  STEFANY KINS LLBean
SIS| Sodrty AP  PHOBEse ), tellos
crmRcos KARIT®KE @ Northmall
“BATHCLIN '\\3 FINE AID e FABIUS to esella
G
AT STOALR B s D#stEa -T2 @ LACOSTE

Ricecurry

www.sskamo.co.jp

IIIIIII\II.\/

JFLAVA )

KEYUCA
DIY FACTORY

uniForm NEXT

AT A=LRTAHREHT

) nishikawa

Video and audio

% i-mobile GAZIGO GMO CREATORS NETWORK DMM com M
/) petgo BluniMeEDIA OEN

*1 TOKYO SHOKO RESEARCH, LTD., “Survey on the number of EC sites in Japan introducing paid fraud detection service,”

*2 Only selected companies with permission to be listed are included. As of end of April 2024.

ZASD

I TALT

d-eam.m

(as of the end of March 2024)

2= XS SAKURA internet
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/ Partner and Alliance Companies CXAIO

We will continue to promote partnerships and alliances, eliminate barriers to installation, and expand our sales channels to
increase our market share.

EC package, shopping cart and chatbot Credit card companies

BN .
- . D2C eblsumar+t
EC-ORANGE LJ ecleing Q ecforce eblsumary @@ ucC CARD
eltexDC » qualva Commerce 2/ ”:;giﬁ GMO J5IREC () MUFG =8UFJ-12

. Salesf Ghlnified e -
A shopify  Commerce cloud Greoeat / JEight! BBF BOTCHAN

Security service vendors

BHQCS sel’ ZEU " SBPaymentService  JAMIS G eltes ™\

QUICK COLLECTION SERVICE GROUP  Pavment Service Sgny Paymem INTELLIGENT WAVE INC. l: 5 I:
Services ' CYBER SECURITY cLoUD

- DGFT DSK uaC Oremise (s

aan MRIAFL

@@ Rocketworks

*1 EC-CUBE is a trademark of EC-CUBE Co., Ltd.
*2 As of the end of April 2024.
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|/ O-PLUX Fraudulent Order Detection Service | Installation Example CX{IO

O-PLUX has detected approximately 250 million yen in fraudulent credit card use in EC over a five-year cumulative

Fraudulent Order Detection Service

O-PLUX period.

700 10%
A Significant reduction in the
General Retallmg . amount of losses caused by fraud 9%
600
Annual 8%
distribution T billion yen per year
amount 500 A %
Ongoing screening will reduce the
. number of fraudulent orders 6%
Challenges Fraudulent U.SG of credit 400 themselves and prevent fraudsters
faced by cardsin EC from accessing the sites 5%
customers (Maximum 10 million 300 I ) ) »
' 0
yen per month) . Continuous fine-tuning of rules
200 ’ ’ to reduce the number of 3%
Detected fraudulent uses worth checking steps
100 mittion yen in the first year of - 2%
installation 100 m @ . N . »
— g | ° 0
Achi Cumulative total of — = _ — _—
chievement . 250 - 0 — 0%
approximatety rition R I I R T T T T T T T T N N NI NN
yen was detected over a SRS N N R AU N A< M AR AU MR RS ST NN T M MR SR
. . " & Ef(\ b& \Q@ \06‘ ~<\® K\é‘ \Q@ \06‘ \(\6‘ K\é‘ ‘Q& \06‘ \06‘ K\é‘ ‘Q@ \Q@ \06‘ K\é‘
period of approximately five v & & & & & & & & & & & &5 & & & & & F

ears.
y Amount of fraud detected (10,000 yen) I Amount of fraudulent damage (10,000 yen) —e— REVIEW rate
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Appendix / O-MOTION Fraudulent Access Detection Service CX{IO

Real-time analysis of the operation information and device information of users who access websites.
The system identifies identity theft and prevents fraudulent activities (divulgence of personal information,
unauthorized purchases, etc.) resulting from unauthorized access.

Internet banking
Countermeasures against

Banks and securities firms
unauthorized remittances

Unauthorized A Detection Servi . .
nauthorized Access Detection Service Fraudulent Access Monltorlng

O-MOTION
@ OX_ - @\
@

Credit card/Electricity/Gas points site

Device
identification

IP address
identification

Operation information
identification

s

White and Black Lists
Management

Various member sites
Countermeasures

of online tickets

© Cacco Inc.

32
Tt

Highly precise and efficient

screening and monitoring system

Countermeasures against
fraudulent points exchange

e 6 against divulgence of ] )
@ | . 1 personal information Real-time and automatic
D e @ o : screening /..:*‘\ ’\
e . - - ‘N
-
Real-time and “\\ =% Visual dashboard %i
automatic \W} ¢ Visualdashboar
screening o Notification functi Countermeasures against
g Countermeasures otification function fraudulent member
against cornering through alert mails registration for affiliate

compensation
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/| Companies Introducing O-MOTION Fraudulent Access Detection Services CXAIO

Financial institutions, ticket sites, and various point and membership sites have introduced O-MOTION.

%
Fwi-Cedh TEENSORIHA ORBIS

EC cart/EC package Other (Company name not disclosed)

Major bank
Online brokerage firm

Credit card company, etc.

@ futureshop

*1 Only selected companies with permission to be listed are included. As of the end of April 2024.
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/ Anti-Phishing Package “Impenetrable Defense Pack for Phishing”

A packaged service focusing on countermeasures against phishing with the O-MOTION unauthorized access

detection service at its core.

Support for countermeasures

against phishing e-mails

« Aggregation/visualization of DMARC
reports

« Notification of a rapid increase in the
DMARC authentication failure rate

Anti-Phishing Service

Impenetrable

Defense PACK

for Phishing

Detection of phishing domains

+ Detection of similar domains
Fee_ « Verification with phishing site
Q] databases

+ Report/alert notices

Cybersecurity support

« Vulnerability assessment

« Proposal of IPS/IDS, WAF, etc.
- Digital forensics

+ Consulting, etc.

Detection of spoofing logins

Unauthorized Access Detection Service

O-MOTION

Optional services

Phishing site
takedown service

Multi-factor authentication
(risk-based authentication)

Phishing site monitoring

Phishing social networking site
monitoring

Detection of unauthorized use of
credit cards, malicious resale and
credit master attacks

Fraudulent Order Detection Service

O-PLUX

CX{IO
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/ Payment Consulting Service CX{IO

We provide one-stop support for the establishment and launch of BNPL, including service construction, payment system

development, and operational support.
We offer the O-PLUX fraudulent order detection service as the screening engine.

Investigation and 348 Experience in setting up and developing systems for

development of BNPL 1 . .
business multiple BNPL businesses

« Experience in constructing payment systems that handle several million transactions

per month

« Experience in supporting the launch of BNPL businesses (business planning,
preparation of various requirement definitions, etc.)

Payment system « Experience in post-launch support (credit lines, operation process development, etc.)

development

Support from consultants with experience in BNPL
operations

Consultants with extensive experience in BNPL operations provide optimal
proposals from the customer’s perspective.

34 Fraudulent order detection using O-PLUX, the No. 1
Il solution in terms of the number of installations in Japan*
Providing screening engine We have achieved a great deal of success in fraud detection in the financial and

O-PLUX settlement fields, where strict accuracy is required. O-PLUX, our fraudulent order
detection service, is the No. 1 solution in terms of installation numbers in Japan.*

* Based on “Survey on the number of EC sites in Japan introducing paid fraud detection service” (as of the end of March 2024) performed by TOKYO SHOKO RESEARCH, LTD.
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Appendix / Data Science Service CX{[O

Based on the technologies of Al, statistics, and mathematical optimization, we develop and provide algorithms that
contribute to the core of corporate activities, such as modeling predictions and automation by applying machine learning,.

Our approach Case studies
SAKIGAKE KPI Wall m?terlalmanufacturer with annual sales of
119 billion yen

Created production plans for 1,700 products and 12 production lanes. Made a
production order plan to maximize production volume and minimize losses while
observing complex conditions.

Our service includes data aggregation and
A 8 visualization, factor analysis, KPI calculation, analysis
' ﬂuﬂﬂ reporting, and subsequent proposals. A data analysis

service that provides up to 100 million records in 30 . -
business days at a cost of 2 million yen. Annual cost reductions of up to 130 million yen

Stationery manufacturer with annual sales of

5.5 billion yen
Developed algorithms for demand forecasting and production instructions that can

Statistics/Al

Data Science Branch Office

Data science resources that can be utilized on a monthly maximize profits on calendars, organizers, and stationery. Minimized opportunity

S L Il contract basis as if it were a company division. It realizes losses due to shortages.

@ - theconcept of a “data science branch office” to meet all . . .
=~ I kinds of analysis needs at various stages. 70% reduction in sales opportunity losses
Algorithm development oI nIrZ I Call center

= Development of algorithms that seek to increase profits by Established automatic prediction of demand on a daily and hourly basis for the
processing business operations, including optimization following month and generated a staffing plan to satisfy multiple constraints such
beyond the employees’ own experience, productivity as management indicators, employee work preferences, and working conditions.

improvement through automated processing, and
forecasting of demand and risk.

Annual cost reductions of 60 million yen
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Disclaimer and Cautionary Statement Regarding Forward-Looking Statements CX{[O

This document may contain projections based on assumptions, forecasts and plans related to
the future as of the announcement date. These forward-looking statements are based on
information currently available to us and certain assumptions that we consider reasonable,
and we do not promise that they will be achieved.

Actual results may differ materially from these forecasts due to various factors in the future,
including changes in economic conditions, changes in customer needs and user preferences,
competition with other companies, and changes in laws and regulations.

For inquiries and requests for individual interviews, please contact the following IR department.

E-mail; ir@cacco.co.ip

IR website: https://cacco.co.jp/ir/
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Framework for Promoting . :
CEO Message Sustainability Activities Environment social Governance

We set Cacco Evolutionary Purpose (EP) “Shaping the ‘Let’s sense of satisfaction by attaining a work style that is free from
Do It’ to be the next game changer” as our management vision time and place, spreading a flat and open organizational
and have been helping companies solve problems and takeon  culture through invigorated communications and offering
new challenges. EP embodies our hope to contribute to the wide-ranging solutions to support business.
development of the Japanese economy by supporting people
and companies that are taking on the challenge of making the
world a better place.

We will continue to enhance to a higher level of the human
capital of our employees, which are directly related to
strengthening and expanding our business foundation and

Developed countries have been facing many social issues, establishing our human resource base.
including widening economic disparities, the issues of
unemployment and non-regular employment, gender
inequality, exploitation of immigrant workers, and poor
mental health. In particular, Japan has problems of men's
lower participation in childcare, lagging utilization of digital
technologies, stagnant labor productivity, absence of a rising
average salary, and others. In addition, developing countries
have also been confronting problems regarding the labor
environment, such as the lack of adequate attention to
occupational health and safety as well as inadequate
guarantees of workers' human rights.

Specifically, we will strive to pursue a comfortable and
motivating work environment that supports unique way of
working and autonomous actions for employees to take on
new challenges and grow as a company and as individuals,
and to foster an organizational culture that respects each and
every employee with diverse backgrounds in terms of age,
origin, nationality, and other characteristics.

We are committed to such value creation to enrich the lives
of workers and enhance corporate competitiveness. We will
continue to pursue not only economic benefits but also the
meaning of our existence and our corporate value, and do
business in ways that spur corporate growth and lead to
realizing a more sustainable society.

We believe that in order to realize a sustainable society, it is
inevitable that we must engage in social and corporate
activities that ensure a comfortable and motivating work
environment, including the protection of workers' human
rights and fair pay for labor.

March 29, 2024
Cacco Inc.
Hiroyuki lwai, Representative Director, President

We hope to help create a workplace where everyone can
work on tasks that they truly want to tackle and work with a
* Based on “Survey on the number of EC sites in Japan introducing paid fraud detection service” (as of the end of May 2024) performed by TOKYO SHOKO RESEARCH, LTD.



Framework for Promoting

CEO Message Environment Social Governance

Sustainability Activities

We have established a Sustainability Promotion Office.

It consists of Hiroyuki Iwai, Representative Director, President as the Director General, and the Directors and Executive Officers as the main members of the
promotion team.

The Sustainability Promotion Office establishes policies related to other practices based on our management vision “Shaping the ‘Let’s Do It’ for a next

game changer” and acts as the core organization to ensure continuity in the promotion of sustainability activities throughout the company.

Board of Directors

Sustainability Promotion Office

Each business division




Framework for Promoting . :
CEO Message Sustainability Activities Environment Social Governance

Support in breaking away from the resource-intensive industrial model by promoting DX

By supporting DX with our data science services, we are promoting the optimization and efficiency of production, sales, and distribution, and contributing
to breaking away from the resource-intensive industrial model.

. - Optimized production planning for a wall material manufacturer
Sales forecast for an apparel brand with annual sales of 70 billion yen with annual sales of 119 billion yen

@ Created production plans for 1,700 products and 12
production lanes.
+ No overtime operation for each lane
» No production below the minimum lot size for each product
« Only certain lanes can produce each product
Under the above constraints, we maximized production volume
and planned a production sequence that minimized losses,
contributing to an annual cost reduction of 130 million yen.

. . . Optimized production planning for a stationery manufacturer with
Optimized call center staffing i i anmI:al salesgof 5.5 billion yg’n

@ Provided a service that calculates projected future number of
sales by product based on actual sales.

-1.[ @ Calculated the decision-making factors for product planning,
production quantity, and order quantity decisions.

@ Prepared production plans for organizers and calendars that must

@ Established automatic prediction of demand on a daily and ¢ be produced in sufficient quantities at certain times of the year
hourly basis for the following month and generated a 7 and sold out during the sales season, based on demand forecasts.
staffing plan to satisfy multiple constraints such as @; -4 . . . .
management indicators, employee work preferences, and @ Developed an inventory planning algorithm to minimize

opportunity loss due to shortages in standard products sold
throughout the year.

The above activities contributed to a 70% reduction in sales
opportunity loss.

working conditions, contributing to reduce annual costs of
60 millionyenin a call center.

INDUSTRY, INNOVATION RESPONSIBLE

AND INFRASTRUCTURE 1 CONSUMPTION

; AND PRODUCTION



Framework for Promoting . :
CEO Message Sustainability Activities Environment Social Governance

Efforts to Reduce CO, Emissions

We strive to reduce CO, emissions by using a cloud service platform “Amazon Web Services (AWS)” as the IT infrastructure for our business activities.
Compared with an on-premises environment where we would manage and operate data on our own, the use of the AWS server can reduce CO, emissions by

77%1and can also indicate the amount of reduced emissions.

2021 2022 2023

(1) Reduction achieved by purchasing )
renewable energies 409 MTCOZG 2 506 MTCOze 1003 MTCOze

(2) Reduction achieved by improving
the efficiency of infrastructures 3.9 wrcoe 2.8 mrcose 0.0 wmrcose

Total amount of CO, emissions
reduced by (1) and (2) 8.8 mrcoe 8.4 mrcoe  10.3 mrco,e

. 102023, we reduced co, emissions by the amount equivalent to the one absorbed by
4&\\ approximately Japanese cedar trees in a year.

*1 Amazon Japan G.K.'s press release “Identified Effects of Japanese Companies' Transition to the Cloud on the Reduction of CO, Emissions” in August 2021
LS TH]AHATION 12 HESERSIBIE 2 MTCO,e: We use the unit of metric tons of carbon dioxide equivalent (MTCO,e), the industry's standard measurement. It is a unit indicating the amount of
greenhouse gas emissions and calculated by converting the amount of emissions into carbon dioxide equivalents in light of the type of the

AND INFRASTRUCTURE CONSUMPTION
AND PRODUCTION
greenhouse gas. One MTCO,e equals one ton of carbon dioxide (CO,) emissions that will lead to global warming.

‘ N ' *3 Conversions are based on the assumption that one 50-year old Japanese cedar tree absorbs approximately 14 kg of CO, emissions a year (Forest Research
Institute of Okayama Prefecture)



https://prtimes.jp/main/html/rd/p/000001331.000004612.html

Framework for Promoting

CEO Message Sustainability Activities

Build a secure infrastructure for EC and online transactions

Our fraud detection services detect fraudulent activities such as spoofing and unauthorized access for credit cards, and contribute to building a secure
infrastructure for EC, online transactions, and cashless payments.

Credit card fraud prevention

Anti-fraud awareness-raising activities

@ According to the “Amount of Damage Caused by
Unauthorized Credit Card Use (December 2023)”
released by Japan Consumer Credit Association,
the “damage caused by theft of numbers” where

/ — credit card numbers or other information are stolen

. for unauthorized use reached the record high

b | amount of 43.6 billion yen in FY2022. On the other

hand, our fraudulent order detection service O-

my . PLUX detects in advance credit card fraud and
other fraudulent orders worth 68.0 billion yen,:
including malicious resale and refusal of cash on
delivery.

* Calculated from the total value of the orders that were judged NG by O-PLUX in FY2023.

DECENT WORK AND INDUSTRY, INNOVATION
ECONOMIC GROWTH AND INFRASTRUCTURE

€ Conducted awareness-raising activities by
communicating fraudulent damage schemes and
trends through broad collaboration with related
ministries and industry organizations.

Our member organizations:
+ Public Interest Incorporated Association, Japan
By Direct Marketing Association (JADMA)
\‘RaLEs « General Incorporated Association, Japan Consumer
— | Credit Association
i « General Incorporated Association, Safer Internet

e

Association

» General Incorporated Association, Digital Risk
Association

+ General Incorporated Association, Fintech
Association of Japan

« General Incorporated Association, Cyber Security
Alliance

+ Council of Anti-Phishing Japan



Framework for Promoting .
CEO Message Sustainability Activities Environment “ Governance

Build a secure infrastructure for EC and online transactions

O-MOTION, our unauthorized access detection service, has received an Advanced Technology Award at the
17th ASPIC Cloud Award 2023.

At the 17th ASPIC Cloud Award 2023 held in November 2023, O-MOTION, our unauthorized access detection service, received an Advanced Technology
Award in the category of ASPs/SaaS specialized in a particular society/industry. This was in recognition of its unique and high-level technology supported
by patents and its contribution to the resolution of recent social issues, such as information leakage, unauthorized access, and phishing.

Hosted by the Japan Cloud Industry Association (ASPIC)
URL: https://www.aspicjapan.org/index.html

Unauthorized Access Detection Service

O-MOTION

Received an Advanced Technology
Award in the category of
ASPs/SaaS specializedin a
particular society/industry at the

A cloud service that detects unauthorized access by
17th ASPIC Cloud Award 2023 third parties, including spoofing logins, bot attacks,

and fraudulent multiple registrations

<Japan Cloud Industry Association (ASPIC)>

Since its foundation in 1999 at the dawn of cloud services, it has been engaged in activities to establish cloud services as a social infrastructure and improve Japan's
DECENT WORK AND INDUSTRY, INNOVATION
ECONOMIC GROWTH AND INFRASTRUCTURE

industrial competitiveness as the only association in the industry for over 20 years. “Japan Cloud Industry Association” is short for the General Incorporated
Association for ASP, Saas, Al, loT Cloud Industry.



https://www.aspicjapan.org/index.html

Framework for Promoting

CEO Message Sustainability Activities

Environment

Governance

Support for Corporate Initiatives and Sustainable Economic Activities

Hosting seminars/giving lectures at seminars and in the media

Monthly Consumer Credit, a specialist journal for the credit card
industry

Lecture at a study meeting hosted by the Japan Consumer Credit
Association

In a Monthly Consumer Credit journal, which looks at consumer credit markets including
credit cards and consumer loans from a comprehensive perspective, we discussed the
subject “Outlook and Future Challenges of the BNPL Market: Discussions from the
Perspective of the Sophistication of Credit Models” and discussed the BNPL (Buy Now, Pay
Later) market, such as the differences between overseas and Japan, changes experienced by
the industry, and challenges in offering credit.

Joint seminar with the legal industry

We gave a lecture on various issues facing systems related to credit transactions as well as
an explanation on and current challenges of and the need for DMARC, a sender domain
authentication technology, as a countermeasure against those issues.

Lecture at Kyoto Startup Challenge, a program to help people
establish businesses

In connection with the revision of the Act against Unjustifiable Premiums and Misleading
Representations, which came into effect in October 2023 and adds stealth marketing as a
misleading representation prohibited by the Act (regulations on stealth marketing), a lawyer
from Authense Law Firm, a specialist in the issue, explained its impacts on business
operators, illegal acts, and troubles involving fraudulent orders. Cacco held a seminar on
trends of fraud methods and effective countermeasures.

Lecture at a seminar held by the Cyber Security Alliance

Mr. Keiichi Yamashita from the Information-technology Promotion Agency, Japan explained
security measures to be ensured by EC operators based on the “Security Guidelines for
Building and Operating EC Sites,” and experts gave a comprehensive review of basic
countermeasures for business operators to take.

DECENT WORK AND
ECONOMIC GROWTH

INDUSTRY, INNOVATION
AND INFRASTRUCTURE

Mr. Iwai, our representative, gave a lecture at Kyoto Startup Challenge, a program to
support people in starting a business. The program offers opportunities to learn knowledge
and receive support necessary for starting up a business and for business growth during the
period immediately after establishment.



Framework for Promoting

Sustainability Activities Environment Governance

CEO Message

Build a secure infrastructure for EC and online transactions

Anti-fraud awareness-raising through the issuance of Cashless Security Reports and
fact-finding surveys on EC business operators

We help to prevent business operators from suffering fraud damage by informing merchants of trends in frauds and the latest fraud methods as topics.
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<Cashless Security Reports>
2023 edition: https://frauddetection.cacco.co.jp/media/data/11204/

<Fact-finding surveys on EC business operators>

Eonomcaon R 2023 edition: https://prtimes.jp/main/html/rd/p/000000120.000009799.html

2022 edition: https://prtimes.jp/main/html/rd/p/000000084.000009799.html
2021 edition: https://prtimes.jp/main/html/rd/p/000000071.000009799.html
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Framework for Promoting

CEO Message Sustainability Activities

Environment

Governance

Human capital

With a view to realizing flexible workstyles and improving operational efficiency in a fully remote work environment, we have launched endeavors to
streamline operations based on our valued “Let’s Do It” philosophy. We have promoted initiatives to revitalize both on-the job and off-the job

communication, which is often lacking due to the online work style. These initiatives have led to the following results.

T S A T T Percentage of employees Percentage of employees returning Percentage of child-rearing
FY2023 actual) receiving paid leave to work after childcare leave generation
(FY2023 actual) (to FY2023 actual) (to FY2023 actual)

4.3 hours 70.7% 100.09% 37.5%

* Full-time and contract employees, excluding * Full-time and contract employees, excluding * Full-time and contract employees, excluding * Percentage of full-time and contract employees,
directors and managers. directors. directors and managers. excluding directors, with dependent children (up
to compulsory education generation) and

H nondependent children.
Percentage of males and females PercentageK:L\évoorrggirgnoutSIde the Percentage of female managers
FY2023 actual
(FY2023 actual) (FY2023 actual) ( actual)

Male: 62.8%
Female: 37.2%

* Employees in all employment categories * Employees in all employment categories * Full-time and contract employees, excluding
excluding directors. excluding directors. directors.

17.4% 22.2% G

GENDER DECENT WORK AND L

Certified

OCT 2023-OCT 2024
JAPAN

* Ranked in the 2023 edition of “Best
Workplaces in Japan” by the Great Place
to Work® Institute Japan.
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Framework for Promoting

CEO Message Sustainability Activities

Environment

Governance

Human capital —shift to flexible work styles—

Revision of work system

Support to develop the telework environment

In March 2020, we transitioned into a fully flexible work hours system, and the number
of telework sessions was also made unlimited. As a result, our employees telework in
principle.

Promote recruitment and education based on telework

For all employees (including contract employees, interns, and part-time workers), we
began providing a telework allowance from September 2020 to partially cover the
cost of telecommunications, utilities, and other equipment necessary for telework.
Furthermore, under the system that allows our employees to live anywhere in Japan
while working remotely from home, our employees can work regardless of work
locations.

Activate online communication

As a result of the full teleworking availability, we are now able to accept students from
all over Japan as well as student interns living abroad, and training and joining
programs are now online.

Promote office DX

In principle, regular meetings of each department and monthly all-employee
meetings are now online. Amid concerns about the lack of communication due to

the shift to online working, we regularly provide opportunities for cross-departmental
interaction, including club activities and lunch meetings among our representative
and employees, in which they can participate both online and in-person.

Support for women and the child-rearing generation

Although the transition to full telework has been made, work that involves commuting
to the office has not been reduced to zero. We are continuing our initiatives to
streamline our office with DX, utilizing call receptionist services and electronic
contracting services to reduce the amount of work that requires commuting to the
office as much as possible.

With female managers accounting for 28.5% of the entire managers, we have an
environment in which employees can play an active role regardless of gender and age,
and depending on the agenda, managers other than executive officers also
participate in the Board of Directors meetings. In addition, 30% of all employees are
of the child-rearing generation, and the entire company has been striving to create an
environment where they are able to work while balancing urgent family matters and
school events by teleworking and dividing duties appropriately.



Framework for Promoting . :
CEO Message Sustainability Activities Environment Social Governance

Strengthen corporate governance and compliance systems

We believe that it is essential for sustainable growth to improve management efficiency and at the same time, to enhance the soundness, transparency and
compliance of management to fulfil the trust of society. We are committed to strengthening corporate governance on a daily basis based on the recognition
that the results of such efforts will enhance corporate value and lead to the return of profits to various stakeholders, including shareholders, creditors, and
employees.

General Meeting of Shareholders

Appointment and dismissal Appointment and dismissal Appointment and dismissal

Board of Directors

[

F 3

-
-

Supervision and audit | Cdoperation .
4 Accounting
. % Reportand T l Selection, supervision, Auditor
Instruction Rt <
roposal and dismissal : ; .. .
and report Sl A“d';ucgift?rg'ttee (auditing firm)

r 3

Representative Director
Accounting audit

Report T l Instruction

F 3

Risk Compliance

Committee Internal Audit Team Cooperation
d i Cooperation
Rsfooprgggl Internal audit l ..

e Outside experts
(e.g., lawyers)

F 3

Advice and guidance




Framework for Promoting . :
CEO Message Sustainability Activities Environment Social Governance

Strengthen corporate governance and compliance systems

We recognize that the appropriate protection of all information assets handled in the planning, development, operation, maintenance, and sales of IT
systems is one of the most important management issues for building lasting relationships of trust with our customers, and therefore we will act in
consideration of information security based on the following information security policy.

Thorough information security system

ISO 27001 (Information Security Management System) certification Acquired Privacy Mark certification

We have acquired both ISO/IEC 27001:2013 certification, an international We have obtained Privacy Mark certification from General Incorporated
standard for ISMS (Information Security Management System), and JIS Q Foundation Japan Information Processing and Development Center (JIPDEC) as
27001:2014 certification, a domestic standard. We recognize that the appropriate of January 6, 2015.

protection of all information assets handled in the planning, development, Privacy Mark certifies that its holder has a system in place to take appropriate
operation, maintenance, and sales of IT systems is one of the most important protection measures for personal information and is compliant with JIS
management issues in building lasting relationships of trust with our customers, standards (JIS Q 15001) regarding personal information.

and therefore we will act in consideration of information security.

) ) Privacy Mark® 10824248 (05)
ISMS (Information Security Management System)

ISO/IEC27001:2013 JISQ27001:2014 Registration number: 1A120255

EgA ANSI National Accreditation Board

European Quality Assurance ACCREDITED

B ISO/IEC 17021-1 ey
MANAGEMENT SYSTEMS 10824248
CERTIFICATION BODY
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Shaping the “Let’s Do It”

for a next game changer
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