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* See pages 15 and 16 for details

* The number of employees for each position on this page represents that of employees engaged in that position among the total employees at our group’s consolidated subsidiaries as of the end of July 2024.



* The follow-up service for “FINAL FANTASY VII THE FIRST SOLDIER” ©SQUARE ENIX came to an end in January 2023.

Entertainment Business Digital Marketing Business

Telecommunications and Infrastructure Technologies That Realize 
Advanced Real-time Communications

Technological Capabilities to Deal With Problems in the Web Customer 
Attraction Area Where Client Needs Have Diversified

Use AI to Increase 
Telemarketing Call 

Rates

Since 2022

Since 2017
Business & Tech

Since 2015
AdTech
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* Group-wide cross-sectional R&D project on AI







We will become a one-stop service providing solutions needed for sales growth
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*2: As announced in the “Notice Regarding Acquisition of Shares in microCMS Inc. (Consolidation)” on May 9, 2024, we decided to buy shares of microCMS and acquired all of its shares on June 3, 2024.
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mailto:ir@a-tm.co.jp
https://www.a-tm.co.jp/en/contact/form/?type=2
https://www.a-tm.co.jp/en/ir/
https://sharedresearch.jp/en/3662
https://www.facebook.com/ateamir/
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